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and Highlights
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A global music and audio products group
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Content Creation Audio Reproduction

§ Focusrite: audio recording 
equipment

§ Focusrite Pro: audio 
recording & broadcasting 
equipment for commercial 
operations

§ Novation: hardware and 
software for creating and 
playing electronic music

§ Ampify: software and content 
for creating music

§ ADAM Audio: studio 
monitors, acquired July 2019

§ Sequential: high end 
synthesizers, acquired 
April 2021

§ Oberheim: high end 
synthesizers, acquired 
May 2022

§ Sonnox: software audio tools, 
acquired December 2022

77% 
of revenue

23% 
of revenue

§ Martin Audio: live and installed sound, 
acquired December 2019

§ Optimal Audio: commercial audio, 
launched April 2021

§ Linea Research: high end amplifiers, 
acquired March 2022
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Review of the year ended 31 August 2023

§ Portfolio diversity supporting sales. -2.9%1 vs 
FY22 (-9.5%2 OCC), but more than double 
last pre-COVID year of FY19

§ Gross margin up 2.2% points to 47.5%. 
Freight and component costs have 
normalised, only partially offset by 
promotional increases

§ Adjusted EBITDA3 £38.6m down 7.4%
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A challenging year facing 
headwinds of inflation and 
destocking

Content Creation sales 
decrease of 
9.7% vs FY22 
(-15.3% OCC2), partially 
offset by strong Audio 
Reproduction growth of 
30.1% (19.6% OCC2). 

32 new 
products 
launched 
during FY23

Reshaped Group 
to provide future 
scalability 
– reshaping into 
regional sales 
and marketing 
teams

Sonnox acquired in 
December 2022, 
strengthening the 
Group’s software 
offering

1 Calculated as the percentage difference in the reported numbers in £ thousands.
2 The organic constant currency (OCC) growth rate is calculated by comparing FY23 revenue to FY22 revenue adjusted for exchange rates and the impact of acquisitions.
3 Comprising earnings adjusted for interest, taxation, depreciation, amortisation, goodwill impairment and non-underlying items
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Financial
Review
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Financial Highlights
§ Revenue impacted by a challenging global market down 2.9% reported (-9.5% organic constant currency)

§ Gross margin at 47.5% is 2.2% points higher than FY22 as freight normalises and component costs stabilise

§ Adjusted EBITDA1 down to £38.6m from £41.7m in FY22 reflecting lower sales and ongoing investment in the broader Group

§ Adjusted free cash flow2 £12.2m (FY22: -£3.4m): 6.8% of revenue (FY22: -1.4%) as working capital stabilises from FY22 normalisation

§ Adjusted diluted EPS 38.4p (down 23% from FY22 49.9p)

§ Reported diluted EPS 30.3p (down 28% from FY22 42.1p)

§ Net debt3 of £1.3m (FY22: net debt £0.3m)

§ Final dividend of 4.5 pence, up 8.4% from 4.15 pence in 2022
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Group FY Revenue £m Group FY Adjusted EBITDA £m

1 EBITDA earnings adjusted for interest, taxation, depreciation, amortisation, goodwill impairment and non-underlying items
2 Adjusted Free cashflow net cash from operating activities less net cash used in investing and financing activities, excluding dividends paid
3 Net debt: as cash and cash equivalents, amounts drawn against the RCF including the costs of arranging the 
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Income Statement

§ Revenue -2.9% 
(organic constant currency -9.5%)

§ Gross margin 47.5% (FY22: 45.3%)
‒ A net increase of 2.2% points with freight 

normalisation benefit partially offset by more 
promotional activity

§ Overheads increase of £5.8m, impacted by 
acquisitions (£1.2m), investment in Audio 
Reproduction to support growth (£0.6m), 
inflation (£1.4m), increased depreciation 
(£1.1m) and development of central 
functions.

§ Adjusted EBITDA -7.4% to £38.6m.  21.6% 
of sales, slightly lower than FY22, but 
remaining higher than pre pandemic levels

§ One-off fx gain in FY22 (£2.3m) due to 
dollar strength has not repeated

§ Tax of £4.9m with an underlying tax rate of 
21.8% reflecting UK tax rate increase to 
25% from 19% in April this year.
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FY23
£m

FY22
£m

Revenue 178.5 183.7 

Cost of sales (93.7) (100.5)

Gross profit 84.8 83.3 

Operating expenses before non-underlying items (54.4) (48.6)

Operating profit before adjusting items 30.4 34.7 

Adjusting items (6.1) (6.0)

Operating profit 24.3 28.7 

Net financing (charge)/credit (1.6) 1.9 

Profit before tax 22.7 30.5 

Tax (4.9) (5.8)

Profit after tax 17.8 24.8 

Operating profit before adjusting items 30.5 34.7 

Add back depreciation and amortisation 8.1 7.0 

Adjusted EBITDA 38.6 41.7 

Adjusted EBITDA as % of sales 21.6% 22.7%
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Gross margin increasing

§ Overall increase of 2.2% points vs 
prior year

§ Freight costs have decreased by 3.9% of 
sales, resetting to pre COVID levels, 
minimal air freight now utilised

§ Increased promotional activity with 
deeper discounts for longer has led to a 
reduction in product margin, with price 
increases in place to largely offset cost 
increases

§ Component spot buys have not repeated 
leading to a further 0.8% point benefit

§ FY24 will see lower levels of promotions 
but with new products being mildly 
dilutive gross margin is expected to be 
stable
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45.3%
47.5%

3.9% 0.8% 0.7%

-3.2%
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Overheads bridge

§ Increased overhead 
base due to 
acquisitions, inflation 
and investment in a 
more complex Group
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FY22 to FY23 overheads bridge

§ Linea annualisation 
£0.8m and addition 
of Sonnox £0.4m 
adding to cost 
base

§ Inflationary costs 
relate mainly to 
employee costs

§ Investment in 
‒ Audio Reproduction to 

support growth 

‒ Group to improve security 
and collaboration - £0.4m 
one off due to office 
moves

§ Share based 
payments are a credit 
of £0.3m in the year 
(FY22: £1.3m cost), 
expected to return to 
this level in FY24. 

1.1
1.2

-1.6

1.8
1.4 0.6

1.3

48.6

54.4

FY22 FY23Acquisitions Share based
payments

Bonus Inflation Audio 
Reproduction

Growth

InvestmentDepn &
Amortn
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Balance sheet

§ Intangible fixed assets
‒ Acquisitions: £7.2m increase from Sonnox

‒ Investment: £8.6m of R&D and £1.7m of 
licences

§ Tangible assets increase of £1.6m due to 
office refurbishments in three main sites

§ Working capital 24.0% of revenue: at 
historic average
‒ Stock holdings include cross over of Scarlett 

generations to support sales of both ranges

§ Net debt of £1.3m, comprising cash of 
£26.8m and year end draw-down of 
£28.2m with arrangement fee of £0.1m on 
RCF

§ Non current liabilities made up of 
deferred tax,  lease liabilities and ongoing 
payments for Oberheim brand, purchased 
in FY22
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FY23
£m

FY22
£m

Intangible assets 83.4 76.6 

Tangible assets 12.5 10.9 

Total non current assets 95.9 87.5 

Inventories 55.3 48.3 

Debtors and other investments 32.9 28.9 

Total current assets 88.2 77.2 

Current liabilities (45.4) (41.1)

Net current assets 42.8 36.1 

Net debt (1.3) (0.3)

Total assets less current liabilities 137.4 123.3 

Non current liabilities (18.9) (18.0)

Net assets 118.5 105.3 

Working capital 42.8 36.1 

Working capital as % sales 24.0% 19.8%
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Cash Flow

§ Adjusted Free cash flow as a % of sales 
6.8% of revenue
‒ Long term average 10-12%

‒ Impact of Scarlett stock and debtors phasing 
at period ends

§ Investing £14.4m
‒ Capitalised R&D £9.2m: investing for future 

product roadmap and expected to continue at 
this level

‒ Technology Licences £1.7m, Office moves 
and refurbs £2.2m

§ Net debt1 of £1.3m
‒ HSBC/Bank facility renewed to September 

2027 and extended to £50m with a £50m 
uncommitted accordion

§ Final dividend of 4.5p – total dividend 6.6p 
(10% increase)
‒ Adjusted diluted EPS dividend cover of 5.8x
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FY23
£m

FY22
£m

EBITDA 38.6 41.7 
Adjusting and non-cash items (2.0) 0.2 
Movement in working capital (7.6) (26.8)
Operating cash flow 29.0 15.0 
Interest paid (1.7) (0.3)
Tax paid (1.9) (3.4)
Net cash from operating activities 25.4 11.3 
Investing (exc acquisitions) (14.4) (12.5)
Payment of lease liabilities (1.4) (1.2)
FX movement 0.9 (1.9)
Free cash flow 10.5 (4.3)
Acquisitions (7.2) (10.9)
Bank loan 15.2 13.2 
Dividends (3.6) (3.2)
Net change in cash 15.0 (5.2)
Opening cash 12.8 17.3 
Foreign exchange movement (1.0) 0.7 
Closing net cash 26.8 12.8 

Free cashflow 10.5 (4.3)
Adjusting items 1.7 0.9
Adjusted free cashflow 12.2 (3.4)
Free cashflow as a % of sales 5.9% -2.3%
Adjusted free cashflow as a % of sales 6.8% -1.8%

1 Net debt: net cash from operating activities less net cash used in investing 
and financing activities, excluding dividends paid
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Environment, 
Social and 
Governance
Review 

Results for the period ended 31 August 2023  



Our First Environment and Climate Report

Includes an in depth and extended look at:

§ Product Lifecycle Assessments

§ Circular Economy

§ Our plan towards Net Zero

§ Climate-related Risks and Opportunities

§ Greening Music Tech – The working group we 
formed on Environmental Sustainability in our 
industry
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A significant increase in the quantity and quality of our disclosures.
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Operational 
Review 
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CONTENT CREATION
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Content Creation 
Growth by Brand
Focusrite: 
New product launches delivered a return to growth in H2 
from a H1 decline of 35% impacted by destocking 
preparing for a late ‘23 major product launch.

Novation: 
Also improving from H1, with an ongoing softer market 
and younger customers hit by cost of living issues

ADAM Audio: 
A strong H1 from the introduction of the new A series 
range and ongoing strength of the entry level T series 
range

Sequential and Oberheim: 
Synths suffered from 25% market decline with high end 
synths particularly badly hit, new products helped to 
mitigate

Sonnox: 
In line with expectations and collaborative working already 
in place

17
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H1 FY22 H2 FY22 H1 FY23 H2 FY23

Half year sales

FY23
£m

FY22
£m

Reported 
growth

OCC1

growth

Focusrite (inc Pro) 86.3 97.2 -11.2% -16.2%

Novation (inc Ampify) 16.6 20.6 -19.5% -23.5%

ADAM 18.5 17.8 3.9% -1.1%

Sequential (inc Oberheim) 14.5 16.2 -10.5% -15.2%

Sonnox 1.1 - n/a n/a

Content Creation 137.0 151.8 -9.7% -15.3%

1 OCC (organic constant currency growth). This is calculated by comparing FY23 revenue to FY22 revenue adjusted for FY23 
exchange rates and the impact of acquisitions.
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Content Creation 
Regional Revenue Performance

North America: 
Maintained our market share in a declining market.  
Market data shows six quarters of ongoing decline 
due to macro issues

EMEA: 
Restructured team has delivered in a challenging 
market, working with Amazon to deliver a 9% 
increase in this channel

Rest of World: 
An ongoing challenging market, driven by China 
with elongated lock downs and inflation
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FY23
£m

FY22
£m

Reported 
growth

OCC1

growth

North America 65.0 66.4 -2.2% -8.2%

EMEA 52.9 55.9 -5.4% -8.6%

Rest of World 19.1 29.5 -35.3% -42.7%

Content Creation 137.0 151.8 -9.7% -15.3%

1 OCC (organic constant currency growth). This is calculated by comparing FY23 revenue to FY22 revenue adjusted for FY23 exchange 
rates and the impact of acquisitions.

65.0 

52.9 

19.1 

Content Creation FY23 Content Creation FY22

66.4 
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29.5 

North America            EMEA              Rest of the World

£m
137.0

£m
151.8
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Content Creation 
Maintaining a Market Leading Position

19

We have outperformed our category across multiple distributors

§ Our products are consistently 
shown in the top 5 most 
popular products in our 
category across main resellers

§ Industry leading Trustpilot 
reviews and NPS scores 
(FY23 NPS: 70)

Thomann 
(large EU online retailer)

Regularly 5 of top 10 audio 
interfaces and monitors – in 
top 5 sitewide

Sweetwater 
(large US online retailer)

4 of 5 most popular audio 
interfaces and 2 of 6 most 
popular studio monitors

Amazon 

46k ratings 
Best seller categories

“Bought this audio interface although the 3rd gen 
was available at cheaper rate. The build quality is 
solid with metal body. It has two input lines. XLR for 
mic and instrument line for direct guitar recording. I 
mainly bought it to record both acoustic and 
electric guitar. This interface serves my purpose 
very well. Focusrite Scarlett interfaces are well 
known for their dynamic range which puts it well 
about others. I'm very happy to own it.”

Results for the period ended 31 August 2023  

“Arguably the best 
audio interface ever 
made!”



Content Creation 
Scarlett 4th Gen Receiving Rave Reviews
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"The new Scarlett 4i4 delivers a top-notch 
sound, has sufficient I/O for many 
different projects, is easy to use and 
looks smarter than ever – it’s hard to think 
of an interface better-suited to a small 
studio or portable setup."

“The new Scarletts are slicker audio 
interfaces with better specs and more 
options. We're inevitably drawn towards the 
great new features on the 2i2 and 4i4. 
Nevertheless, all three are worthy upgrades 
and highly recommended”

"Gen 4 is not just a facelift, it 
constitutes a real step forward for 
the brand"

“The new 4th Gen Focusrite Scarlett audio 
interfaces will be landing on my “best of” 
list this year, and I would bet they will 
almost certainly be on yours too”

"The new Scarlett 4th Gen range of interfaces is a 
step-change improvement in audio quality and 
usability. This upgrade isn’t an upgrade for the 
sake of it"

"While the new Scarletts will be instantly 
familiar to anyone acquainted with the third or 
previous generations, they better them in 
nearly every respect”
“Focusrite’s designers have once again 
managed to improve their best-selling 
interfaces in ways that will bring real benefits 
to almost all users.”



Content Creation 
Strong Period of Innovation

21

15 
New Products 
Across a wide range of use cases & 
customer personas

20 
Product Updates
to existing products
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Content Creation 
Acquisition: Sonnox

22

§ Industry renowned developer of software tools for audio professionals

§ Acquired for £7.2m consideration (net of cash acquired of £1.9m) in December 2022

§ Earnings enhancing in current year – revenue £1.1m for 8 months since 
December 2022

§ Developer team will remain in Oxford and complements and accelerates Group DSP 
development
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AUDIO REPRODUCTION
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Audio Reproduction
Market growth

Live events and 
experiences still strong, 
particularly at premium 
end

Installed sound 
benefiting from new 
technologies eg
Immersive sound

24

17 New product 
introductions 

Martin now has the most 
complete range across all 
levels of throw in its 
history

Result of Group keeping 
operations running 
during pandemic when 
many competitors were 
shut

Linea integration

Linea contributing 
£5.0m revenue, 
doubling production 
since acquisition and 
ahead of expectations.  
Benefitting from 
Group investment in 
new systems and 
resources

Optimal 
Audio

Healthy sales 
pipeline enabled 
by easing of 
component 
supply issues

4.5 
7.5 8.7 

11.7 12.5 

19.5 18.8 
22.7 
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FY23 £m

41.5
FY22 £m

31.9
FY23/22

Reported Growth

30.1%
FY23/22

OCC1 growth

19.6%
1 OCC (organic constant currency growth). 

This is calculated by comparing FY23 revenue 
to FY22 revenue adjusted for FY23 exchange 
rates and the impact of acquisitions.

Martin, Linea 
and Optimal

Audio Reproduction HY Revenue £m
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14.2 
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Audio Reproduction
Regional Revenue Performance

25

Audio Reproduction
FY23

£m
FY22

£m

FY23
Reported 
growth %

FY22
OCC1

growth %

North America 12.7 8.1 56.9% 31.9%

EMEA 16.6 14.2 17.1% 9.6%

Rest of World 12.2 9.7 26.6% 23.1%

Group Revenue 41.5 31.9 30.1% 19.6%

1 OCC (organic constant currency growth). This is calculated by comparing FY22 revenue to FY21 revenue adjusted for 
FY22 exchange rates and the impact of acquisitions.

Audio Reproduction FY23 Audio Reproduction FY22

North America            EMEA              Rest of the World

£m
41.5

£m
31.9

All regions: 
Experienced solid growth vs FY22 as live events 
came back in full force

§ Rental companies and permanent installations 
re-tooled/upgraded for a robust year of shows

§ Many new permanent installations debuted: Clubs, 
Houses of Worship, Corporate, Theatres, Sound Stages. 
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Audio Reproduction
LIVE is back to its best

26

Festivals Returning Globally

§ Glastonbury, Hyde Park, All Points 
East, PennFest, Shambala and Carfest
returned this year, all featuring Martin 
Audio. Demand for major festivals 
remains strong

§ International festivals are also 
accelerating in their return for a 
bumper summer

Localised Tours in Abundance

§ Localised tours across the globe are 
back, albeit international tours 
through Europe remain challenging 
with Brexit

§ Martin Audio has already featured on 
tours this year with Mickey Flanagan, 
James and WuTang Clang, Australian 
Pink Floyd and Sigour Ros

Rental Companies – including 
New Partners – Buying 
Strongly

§ Surge in Live events coupled with 
secured supply and Martin’s 
competitive leadtimes, has seen 
strong orders for our live sound 
line-up, with further new products 
to come 
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Audio Reproduction
Delivering New Products to 
Support a Growing Market 

§ Strong in smaller installations and 
point source products. This will be 
bolstered by Optimal Audio as the 
brand grows and develops

§ Investment this year has been in the 
mid-range sector: Torus range for 
15-30m rolling out to gain share

§ Software developments and Linea 
Research  acquisition provide 
strong platform for growth in 
larger systems 

27
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Market Mix Our Mix

Modest market share in fragmented market
Allows market share gain through new products and 
technologies. Remains the core focus for growth

Results for the period ended 31 August 2023  

Market mix classified by range of throw



Audio Reproduction
New Product Strategy

28

0-15m 15-30m 30m +

2021

POINT SOURCE

XD Series

FLEXPOINT

POINT SOURCE

CONSTANT CURVATURE OPTIMISED LINE ARRAYS

WAVEFRONT PRECISION

TORUS WAVEFRONT PRECISION

CONSTANT CURVATURE OPTIMISED LINE ARRAYS

Today
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Strategic
Update
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Our growth strategy 
has remained consistent

Great Place to Work
Engagement across our teams to create an inclusive and 
listening organisation

30

Core Customer Base
Investing in R&D to continue to deliver innovative market 
leading solutions which expand our product range

New Markets
Refining our Go-to-Market approach across brands to reach 
new markets and drive efficiency
Expanding our markets through acquisition 

Lifetime Value for Customers
Delivering world class technical support and ease 
of use for beginners and professionals

Focus on 

Expand into

Grow the 

Create a
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Our strategy has delivered growth

31

§ FY15 to FY23 17.8% Revenue CAGR 
through organic growth and acquisitions.

§ 10.2% Organic growth CAGR in this 
period – outperforming the market 
through new products and taking 
market share

§ FY15 – FY19 CAGR of 15.2% slowed to 
6.4% for FY19 to FY23 with a COVID 
surge followed by slower growth, leaving 
core Focusrite brands in FY23 28% 
higher than FY19

§ Acquisitions since FY19 adding £74m of 
revenue in FY23, diversifying and 
expanding the Group’s reach

 -
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FY15 FY19 FY23

At Listing Pre COVID Post COVID

Focusrite US Focusrite EMEA Focusrite ROW Distribution
ADAM Sequential Sonnox Martin

Group Growth since 2014 Listing

FY15
At Listing

FY19
Pre COVID

FY23
Post COVID

Revenue 48.0 84.7 178.5

Adj
EBITDA

9.3 17.2 38.6

EBITDA % 19.4% 20.3% 21.6%

17.8% 
8 year total CAGR

10.2% 
8 year organic  CAGR
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Organic growth ahead of the market

32

Focusrite/Novation 
Has more than doubled market 
share in the US between 2015 to 
2022 from 10% to 23% through 
new products and strong channel 
relationships

In all regions 
Growth has outstripped the market, 
leaving Focusrite in a premier position 
and with additional growth now through:

§ Incremental new products
§ More direct routes to market

Other brands 
Have the potential to 
mirror this penetration 
across geographic markets
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Focusrite’s path of market penetration 
can be mirrored by the newer brands

33

§ US is the biggest regional market across all our brands

§ Only for Focusrite/Novation is the US the biggest 
region for revenue across our brands

§ This provides the opportunity for the other Content 
Creation brands to penetrate further into the US – 
although acknowledging the existing local competition

§ Audio Reproduction has a similar opportunity with both 
the US and EMEA, as much of the current EMEA 
strength is UK based
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Constantly refining routes to market

34

§ In majority of smaller 
marketsResellerDistribution

Content 
Creation 

End User

§ In UK, Germany, and 
Australia with a hybrid 
model in the US

Reseller
Content 
Creation 

End User

§ Updated global 
eCommerce channel for 
Focusrite/Novation brands

Content 
Creation 

End User

§ Common global model 
for Audio ReproductionInstaller rental coDistribution

Audio 
Reproduction

End User
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A successful history of acquisitions

§ All acquisitions have 
continued to grow since 
joining the Group

§ Brands maintain their own 
identity and connection to 
customers, focusing on 
innovation and product 
development, leveraging from 
the Group’s existing sales and 
marketing channels and 
infrastructure

§ Management teams at 
acquisition have been 
retained and form part of the 
overall Group leadership 
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ADAM Sequential Sonnox * Martin Linea

Sales 12m prior to Acquisition FY23

Acquisitions: Revenue Pre and Post Acquisition
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With more to come from a scalable Group structure
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FOCUSRITE GROUP

Finance

HR

Digital

Legal

§ A Group structure able to support 
multiple brands in both divisions

§ Aligned to support different Go to 
Market approaches: direct and 
distribution in CC and a project sell 
in AR

§ Both supported through common 
Group functions

Content Creation

Focusrite/ 
Novation

ADAM 
Audio Sequential Sonnox

Audio Reproduction

EMEA Americas APAC

Marketing & eCommerce Marketing

Martin 
Audio

Optimal 
Audio

Linea 
Research

US APAC ROWEMEA
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The global market for Content Creation is growing
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§ Content Creation is growing, fuelled by people’s demand 
for music, podcasting and streaming

§ The US is the largest single region at over 33% of the 
world’s revenue, and the only region with reliable market 
data

§ Opportunities exist in other regions as our users 
regardless of location have a global stage

§ Although we expect this growth over the medium term, 
FY24 brings its own challenges of war, ongoing inflation 
and elections in the UK and US.  So, we expect growth to 
be subdued if not flat next year

Results for the period ended 31 August 2023  Source: Grand View Research’s Digital Content Creation Market Size, Share & Trends Analysis Report, 2023 - 2030



The demand for experiences supports 
Audio Reproduction growth

§ Audio Reproduction’s market 
ranges from the large major 
festival experiences of 
Glastonbury and Coachella to 
the installed sound at a local 
Church, bar, gym or restaurant

§ Post COVID there has been a 
strong bounce back with 
underlying growth across all 
these sectors forecast to 
continue
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Future growth strategy

Great Place to Work
Workplace offices becoming engaging hubs for collaboration and teamwork

Clearer career paths with programmes to support development

39

Core Customer Base
Planned product introductions across all brands, maintaining market 
positions and expanding into adjacencies

Ongoing investment in R&D

New Markets
Strengthening demand generation capabilities in key markets

Expanding our markets through acquisition 

Lifetime Value for Customers
Levelling up service capabilities across regions and brands to 
improve customer support

Focus on 

Expand into

Grow the 

Create a

Results for the period ended 31 August 2023  



Future growth expectations
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Content 
Creation 

Audio 
Reproduction

§ Market growth – low single digit 
over the medium term, flat in FY24

§ Focusrite brands maintain market 
share with other brands gaining 
share across regions

§ Growth through new products and 
routes to market

§ Market growth – low single digit 
over the medium term, and FY24

§ Gaining share across regions

§ Growth through new products

Overall Growth 
targets

§ Mid to high single 
digit for the Group 
over the medium 
term

§ Lower in FY24

§ Stronger growth in 
Audio Reproduction 
and newer Content 
Creation brands

§ Potential for 
acquisitions

Ongoing Acquisition Pipeline

Results for the period ended 31 August 2023  
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Summary & 
Outlook
Review
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Current trading and Outlook
Current Trading

Content Creation: current market conditions remain difficult, impacted 
by some channel destocking, but underlying demand, evidenced by 
registrations remains strong

Audio Reproduction: performance remains strong

Outlook

Revenue : An ongoing challenging market in Content Creation with Audio 
Reproduction growth slowing.  Overall low single digit growth.

Gross margins: Flat with lower promotional activity offset by dilutive new 
products

Overheads: Impacted by inflation and the non-repeat of the share-based 
payments credit

Cashflow: Returning to historic levels as working capital has now normalised

Overall profit expectations for the year remain unchanged

42Results for the period ended 31 August 2023  



Summary
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Strong delivery of
New products across all brands,  with flagship next generation 
Scarlett launched in August

Successful integration of
Linea Research and Oberheim, with further acquisition of Sonnox

Continued investment in 
People and systems to deliver on our strategy to be a Great Place to 
Work

Aligned regional sales teams
Providing scale and leverage across all our brands

Focus on execution of proven strategy
Solid foundation now in place

Results for the period ended 31 August 2023  
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Thank you
Q&A
28 November 2023
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Additional
Infomation
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Our market
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Our market
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Environment and Climate Change
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FY23
tCO₂e

FY22
tCO₂e

Scope 1 & 2 

§ Net 0 0
§ Gross 431 427

Scope 3 113,979 115,652

tCO₂e per £m Revenue 639 629

tCO₂e per Product Sold 0.066 0.059

§ The UK’s Taskforce on Climate-Related Financial 
Disclosures is mandatory this year.
‒ We are compliant and have assessed climate change as low 

risk in the short term (up to 2030).

§ We now calculate our GHG Emissions footprint using 
Product Lifecycle Assessments, giving us the highest level 
of detail available to understand our footprint.

§ Gross emission are down 1.4% from FY22, but our 
emissions intensity is up, due to a different mix of 
products being sold as live sound rebounds.
‒ We continue to use more recycled materials in our products 

and this will lower our intensity over time.  As will increased 
renewable energy across our Supply Chain.

§ Despite this, our GreenHouse Gas emissions remain 
small, equivalent to a forest approximately the size of 
Osaka, Japan (230km²).

Results for the period ended 31 August 2023  



Social: engaging with all our communities
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The Focusrite/Novation team at the 
Summer Event 2023
Our focus is employee led initiatives within 
our communities and to enable more people 
to create music

Donated over 7,000 Novation
Launchpads and Launchpad
Mini MK2s to local schools.

6th year of partnership with 
Music Crossroads 

scholarship

Sponsorship of Accessibility Zone and 
Women In Audio at ADC developers conference

Results for the period ended 31 August 2023  



Foreign exchange

Natural hedge for USD

§ US and ROW revenue.

§ Total c50% of revenue but 
almost all cost of sales so 
minor net profit inflow

Euro hedged

§ c75% of major Euro flows 
hedged for year

§ 50% for the following year
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Exchange Rates
FY23

£m
FY22

£m

Average

US$:£ 1.21 1.31

€:£ 1.15 1.18

Average rate of forward contracts

€:£ 1.16 1.13

Weighted average applicable rate

US$:£ 1.31 1.31

€:£ 1.16 1.14

Year end rate

US$:£ 1.27 1.16

€:£ 1.17 1.16

Results for the period ended 31 August 2023  



Restated Adjusted EPS

§ Tax on adjusted items has 
been restated to include 
the deferred tax credit 
due to the amortisation of 
acquired intangibles, 
which had not previously 
been considered as 
adjusting

§ These measures have 
been restated for FY22, 
FY21 and FY20

51

Restated 
FY20

£'000

Restated 
FY21

£'000

Restated 
FY22

£'000

Reported profit after tax 4,091 28,279 24,776 

Adjusting items 15,101 5,641 6,011 

Tax on adjusting items (749) (1,588) (1,376)

Adjusted profit after tax 18,443 32,332 29,411 

Weighted shares (number) 57,679,719 57,993,028 58,294,306 

Diluted weighted shares (number) 58,843,783 58,718,168 58,917,444 

Adjusted basic EPS 32.0 55.8 50.5 

Adjusted diluted EPS 31.3 55.1 49.9 

Previously reported

Adjusted basic EPS 33.2 58.2 52.5 

Adjusted diluted EPS 32.8 57.5 52.0 

Results for the period ended 31 August 2023  



Disclaimer
The contents of this document (the “Presentation”) and any securities of Focusrite plc (the “Company”) 
referred to in this Presentation have not been approved by an authorised person within the meaning of 
the Financial Services and Markets Act 2000 (“FSMA”), as amended. This Presentation is provided for 
information and convenience purposes only. This Presentation does not constitute, and must not be 
construed as, an offer or invitation, or any solicitation of an offer or invitation, to sell or subscribe for or 
purchase, any securities in the Company in any jurisdiction, or to adopt any investment strategy. The 
information in this Presentation does not constitute investment, accounting, tax, credit, or legal advice. 

Neither the Presentation, nor any part of it nor anything contained or referred to in it, nor the fact of its 
distribution, should form the basis of or be relied on in any way as an inducement in relation to a 
decision to purchase or subscribe for or enter into any contract or make any other commitment 
whatsoever in relation to any such securities. Any reliance on all or any part of this Presentation for the 
purpose of engaging in any investment activity may expose an individual or organisation to a 
significant risk of losing all of their investment. Without prejudice to the above: (a) neither the 
Company nor any other member of the Company's Group or persons acting on their behalf shall 
otherwise have any liability whatsoever for loss howsoever arising, directly or indirectly, from use of the 
information contained within this Presentation; (b) neither the Company nor any other member of the 
Company's Group or persons acting on their behalf makes any representation or warranty, express or 
implied, as to the accuracy, completeness, or fairness of the information or opinions contained within 
this Presentation and no responsibility or liability is accepted by any of them for any such information 
or opinions, in particular, no representation or warranty is given as to the achievement or 
reasonableness of any targets, estimates or forecasts contained in this Presentation; and (c) no reliance 
may be placed upon the information contained within this document to the extent that such 
information is subsequently updated by or on behalf of the Company and nothing in this Presentation 
is or should be relied on as an undertaking or representation as to the future.

The information provided in this Presentation is not warranted as to completeness or accuracy and is 
subject to change without notice.  Recipients viewing this Presentation after its date are advised that 
there may have been events that occurred subsequent to such date that could have a material adverse 
effect on the information set forth in the Presentation, including any financial information of the 
Company. 

In particular, certain statements in this Presentation may constitute forward-looking statements and 
involve projections, budgets, estimates, or other similar forward-looking projections, within the 
meaning of the safe harbor provisions of the United States Private Securities Litigation Reform Act of 
1995 “forward-looking statements”. Such statements are generally identifiable by terminology used 
such as “projection,” “forecast,” “assume,” “plan,” “estimate,” “predict,” “anticipate,” “budget,” or other 
similar words. The achievement of certain results or other expectations contained in such forward-
looking statements involves known and unknown risks, uncertainties and other factors which may 
cause the actual results, performance or achievements described to be materially different from any 
future results, performance or achievements expressed or implied by such forward-looking statements. 
No assurance can be given that any future results discussed in this Presentation will be achieved, and 
actual results may differ materially from the expectations and forecasts described in this Presentation. 
All projections, forecasts, assumptions, expressions of opinion, estimates and other forward-looking 
statements are expressly qualified in their entirety by the cautionary statements set forth in this 
Presentation and there is no plan or agreement to issue any updates or revisions to those forward-
looking statements if or when the expectations, or events, conditions or circumstances on which such 
statements are based, occur. No assurance can be given that any future results discussed in this 
Presentation will be achieved, and actual results may differ materially from the expectations and 
forecasts described in this Presentation. All projections, forecasts, assumptions, expressions of opinion, 
estimates and other forward-looking statements are expressly qualified in their entirety by the 
cautionary statements set forth in this Presentation and there is no plan or agreement to issue any 
updates or revisions to those forward-looking statements if or when the expectations, or events, 
conditions or circumstances on which such statements are based, occur. 

The distribution of this Presentation in certain jurisdictions may be restricted by law and persons into 
whose possession this Presentation comes should inform themselves about and observe such 
restrictions.

The Company prepares its financial statements in accordance with International Financial Reporting 
Standards, as adopted for use in the European Union, which differ in some respects from United States 
generally accepted accounting principles.  Accordingly, the financial information and financial 
statements included in this Presentation may not be comparable to the financial statements of United 
States companies.
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