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Content Creation

of
revenue

FY24 70%

A global music and audio products group

Focusrite pic

Audio Reproduction

of
revenue

FY24 30%

Focusrite: audio recording
equipment

Focusrite Pro: audio
recording & broadcasting
equipment for commercial
operations

Novation: hardware and
software for creating and
playing electronic music

Ampify: software and content
for creating music

ADAM Audio: studio
monitors, acquired July 2019

Sequential: high end
synthesizers, acquired
April 2021

Oberheim: high end
synthesizers, acquired
May 2022

Sonnox: software audio tools,
acquired December 2022

Martin Audio: live and installed sound,
acquired December 2019

Optimal Audio: commercial audio,
launched April 2021

Linea Research: high end amplifiers,
acquired March 2022

TiMax and OutBoard: immersive audio and motorised
rigging, acquired December 2023

panlab: spatial audio, acquired June 2024

Results for the 12 months ended 31 August 2025



Review of the 12 months ended 31 August 2025
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Strategic update

Returning to Top line growth
in difficult markets

= Content Creation sales = Audio Reproduction sales = 37 new products and 92

increase of 11.0% vs FY24
(14.0% OCC"), with new

rebalancing following
post COVID boom netting

upgrades across the 12
months

reduction of 3.8% vs FY24 i o
(-3.2% OCC'), with growth = Review of organisational
in the US offset by structure to allow for

. reductions in APAC and reinvestment in higher
= Cost restructuring undertaken

EMEA growth areas
to secure future profitability
= Gross margin for H2 increasing vs H'1 = Product range further

and prior year, resulting in a stable gross refreshed with successful
margin for the 12 months vs FY24 new launches

= Adjusted EBITDA? £24.7m down 2%
despite tariffs and macro headwinds

products supporting growth

against a comparator impacted
= Revenue growth of 6.6% (8.8% OCC) by destocking
with Content Creation growth offsetting

slight decline in Audio Reproduction.

= Effective management of
tariff exposure

1 The organic constant currency (OCC) growth rate is calculated by comparing FY25revenue to FY24 revenue adjusted for exchan ge rates and the impact of acquisitions.
2 Comprising operating profit adjusted for interest, taxation, depreciation, amortisation, goodwill impairment and non-underlying items.

Group FY Group FY

47.5
1739 183.7 1785

V19 FY20  FY21 EY22 Y23 Ey24 FY19 FY20 FY21 FY22 FY23 FY24 FY25

Results for the 12 months ended 31 August 2025




Focusrite pic

F

S

INanc



Financial summary Focusrite pic

= Revenue normalising across most regions delivering growth of 6.6% reported (8.8% organic constant currency)

= Gross margin at 44.4% is broadly in line with prior year, improving across the year with H2 being 45.0% and H1 43.9%

= Adjusted EBITDA! £24.7m from £25.2m in FY24 with higher sales offsetting inflation and cost normalisation

= Adjusted free cash flow2 £6.4m (FY24: -£4.5m), improved by £8.1m since February, with reductions in working capital

= Adjusted diluted EPS 16.7p (down 7.2% from FY24 18.0p)

= Reported diluted EPS 9.0p (up 104% from FY24 4.4p) impacted by non-repeat of a non-cash impairment of acquired intangible assets
* Netdebt3 of £10.8m (FY24: net debt £12.5m)

= Second interim dividend of 2.1 pence, following change of period end to February

1 EBITDA earnings adjusted for interest, taxation, depreciation, amortisation, goodwill impairment and non-underlying items.
2 Adjusted Free cash flow net cash from operating activities less net cash used ininvesting and financing activities, excluding dividends paid.
3 Net debt: as cash and cash equivalents, amounts drawn against the RCF including the costs of arranging the facility

6 months to Feb 25
(unaudited)

18 months to Feb 26 (Audited)

6 months to Aug 26
(unaudited)

Results for the 12 months ended 31 August 2025




Income statement Focusrite pic

HY25 FY24
£m £m = Revenue increase of 6.6% (Organic
Revenue 168.9 158.5 Constant Currency (OCC) of 8.8%)
Cost of sales (93.8) (88.0) = Gross margin 44.4% (FY24: 44.5%)
i — Pricing offsetting tariff impacts
Gross profit 751 70.5 —  Normalisation of Audio Reproduction
Administrative expenses (50.4) (45.3) margins offsetting non-repeat of prior year
Adjusted EBITDA" 24.7 25.2 ST
Depreciation and amortisation (9.4) (8.6) . Overhe.adsf increase'of £5.1m, due to
normalisation of variable pay (£2.0m)
Adjusted Operating profit 15.3 16.6 inflation (f;1_.§m) an.d a_nnualisatiorj of prior
year acquisitions with investment in
Adjusting items (5.9) (10.9) eCommerce.
Operating profit 9.4 5.7 = Adjusted EBITDA -2.0% to £24.7m
Net financing charge (2.6) (3.2) = Financing costs decreasing due to reduced
debt and lower interest rates
Profit before tax 6.8 2.5
T 1.4 0.1 = Effective tax rate of 20% lower than UK rate
ax (1.4) : due to patent box benefits, with underlying
Profit after tax 5.4 2.6 rate of 23% after adjusting for prior year
adjustments
Adjusted EBITDA as % of sales 14.6% 15.9%

1 Defined as Adjusted Operating profit excluding depreciation and amortisation.

Results for the 12 months ended 31 August 2025 _



Pricing supporting Gross margin Focusrite pic

= Gross margin broadly flat on prior year

FY24 to FY25 gross margin bridge with offsetting movements as margins
47.0% normalise in each division
46.0% 1.3% 45.8% : i
45 0% - 44.4% = FY24 included a provision for Vocaster,
e T e a one-off negative impact of 1.3%
43'0; E" 0.5% 0.2% points - bringing underlying Group
0% - : [e) (o)
42.0% | A prior year GM% to 45.8%
41.0% 7 A = In Audio Reproduction FY24 margins
40.0% A AN ‘ ‘ - :
7 Fraa . g . - . FY25 were unusually high due to a larger
Vocaster FY24 Audio Pricing Tariffs Commissions Mix . f | b d | .
Underlying Reproduction and Royalty prqportlop o roya ty ased sales In
China, which has now returned to
historic levels
Divisional underlying gross margins = Tariff impacts offset by prompt pricing
Content Creation Audio Reproduction zdlions I doe s
50% = Sales growth drove higher rates of
45% commissions and royalties
40% = Margins expected to stabilise with
35% improvements outside the US
30% expected to offset further tariff impacts
25%
20% H1 H2 H1 H2 H1 H2 H1 H2 H1 H2 H1 H2
FY23 FY23 FY24  FY24 FY25 FY25 FY23  FY23 FY24 FY24 FY25  FY25

Results for the 12 months ended 31 August 2025 _



Tariff risks effectively mitigated, with further changes expected Focusrite pic

Aug Impact
2025 ~70%  ~25% 20% 10% on raw
) material
tariff rate imports
Jan 2025
tariff rate -~25% 0% 0% 0%
Share of
us 35% 35% 10% 10% 10%
revenue
China E"‘St us

N L7

A ——

Mitigating actions taken and planned
US is 33% of Group sales

Price increases across Content Creation from 1
May - average 15% with further planned

Majority of competition has also increased price

by similar levels

Maintaining higher level of buffer stock in the US
to provide contingency for further volatility

Manufacturing locations reviewed for US imports

— Increased share from UK/EU

— Relocate to alternate East Asian sites with current
manufacturing partners

Current impact mitigated but final position is not
yet clear, and full impact is still to be seen

Results for the 12 months ended 31 August 2025



Balance sheet

FY25 FY24

£m fm

Intangible assets 82.7 82.9
Tangible assets 10.5 11.1
Total non current assets 93.2 94.0
Inventories 41.9 49.3
Debtors and other investments 42.8 37.6
Total current assets 84.7 86.9
Current liabilities (33.5) (34.8)
Net current assets 51.2 52.1
Net debt (10.8) (12.5)
Total assets less current liabilities 133.6 133.6
Non current liabilities (15.7) (17.6)
Net assets 117.9 116.0
Working capital 51.2 52.1
Working capital as % sales 30.3% 32.8%

Focusrite pic

Intangible fixed assets

— Broadly flat with amortisation offsetting
capitalisation at a high level

Working capital impacted by sales
phasing in Q4

— Debtors are high due to new product sales at
end of Q4

— Stock has reduced as Gen 3 Scarlett stock
reduces

Net debt of £10.8m (0.4x net debtto
EBITDA), comprising cash of £19.5m and
year end draw-down on RCF of £30.8m
and arrangement fee of £0.5m

Non current liabilities made up of
deferred tax, lease liabilities and ongoing
payments for Oberheim brand, with final
payment in 2028

Results for the 12 months ended 31 August 2025



Cash flow Focusrite pic

FY25 FY24
£m £m

Adjusted EBITDA 24.7 25.2
Non-cash items (0.3) (0.5) = Free cash inflow of £5.8m
Movement in W:;';'ng capital 1.1 (8.9) — Improvement in working capital with
°perat'“9.;'as ow e 158 structural inventory reduction offset by
Interest pai (2.4) (2.4) sales phasing impacting debtors
Tax paid (1.0) (1.8) i ol g g
Net cash from operating activities 22.1 11.6 - }NOL ng lCﬁplta hefo]Ctle' htO re ucel
Investing (exc. acquisitions) (14.7) (14.2) .Ul’t el a,t oug ,Wlt S I% tseasona
Payment of lease liabilities (2.0) (1.4) Increase in next six montns
FX movement 0.4 (0.6) — Investing £14.7m
Free cash flow 5.8 (4.6) o . )
Acquisitions (0.4) (2.5) — Capitalised R&D £10.5m investing for
Dividends (3.9) (3.9) future product roadmap and expected
Net change in netdebt 1.5 (10.8) to continue at this level
Opening net debt (12.5) (1.3) —- £2.6m of tangible additions with
Foreign exchange & non-cash 0.2 (0.4) increased tooling and investment in
Closing net debt (10.8) (12 5) demo stock in Audio Reproduction
Free cach flow 5.8 a6 = Second interim dividend of 2.1p:
Adjusting items 0.4 0.1 following change in year end.
Adjusted free cash flow 6.2 (4.5)
Free cash flow as a % of EBITDA 24.0% -18.3% 1 aNciitvziit?ebst: gfctlSZT:Jrgir\\l'\idoepnedrjtFi)r;igdactivities less net cash used in investing and financing
Adjusted free cash flow as a % of Adjusted EBITDA 25.1% -17.9%

Results for the 12 months ended 31 August 2025
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ONTENT CREATION
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Content Creation Focusrite pic
Growth by brand

FY25 FY24 Reported occt
E it £m fm growth growth
ocusrite
) . . . Focusrite (inc. P 7. . 12.59 15.69
Consistent double digit growth across the period, with ocuste (.'nc o} . 67.8 60.3 Sf > 65’
Scarlett range now fully refreshed and channel stock Novation (”TC‘Amp"cy) 17:3 162 6.6% 9:4%
largely normalised outside of the US and global market ADAM Audio 25.6 22.6 13.1% 16.0%
share maintained Sequential (inc. Oberheim) 9.8 9.7 1.4% 4.0%
Sonnox 2.5 2.0 25.1% 27.6%
Noyat'.or' Content Creation 123.0 110.8 11.0% 14.0%
Maintaining sales growth through refreshed brand A B } ,
. . . .. 1 OCC (organic constant currency growth). This is calculated by comparing FY25 revenue to FY24 revenue adjusted for FY25
campaigns and successful new product and limited edition exchange rates and the impact of acquisitions.
launches
ADAM Audio Sales
Ongoing strength helped by normalisation of channel 140
stock and launch of lower price point desktop speakers to 1% BEY19 WEY20 WEY2] WEY2? mEY23 WEY24 W EY25
critical and commercial success 102.9
100
Sequential and Oberheim 80
Return to growth helped by launch of 3 new lower price
point synthesizers delivering expected quality and 60
functionality 40
20 18.5 14.5
Sonnox 0 — “l Hem

Strong performance helped by successful cross selling

with Focusrite brands Focusrite Novation ADAM Sequential

Results for the 12 months ended 31 August 2025



Content Creation Focusrite pic
Inventory normalising in the channel

90

80 B Focusrite Novation m ADAM Audio Sequential B Sonnox Source:
& ) management

70 — .
8 ~ estimates
s 0 using
S 50 customer
3 40 provided
S inventory data
E 30
2
5 20
o

10

0
7

©
= 6
S
o 5
£ 4
8
g 3
b4 2
=
= 1
(=]
= 0

H1FY22 H2 FY22 H1FY23 H2 FY23 H1FY24 H2 FY24 H1 FY25 H2 FY25

Scarlett relaunch
- both
. Reload of generations in Scarlett high
Pandemic channel channel I/O launch

Results for the 12 months ended 31 August 2025



Content Creation Focusrite pic
Regional revenue performance: Growth across all regions

FY25 FY24 Reported OCCT

Americas £m fm growth growth

Whil‘st industry sources pointed to another year of Americas 53.6 503 2 6% 6.2%
decline across many segments, our brands grew and . .
maintained market share in a difficult market EMEA 55.6 47.7 16.6% 18.5%
aggravated with tariffs and price increases APAC 13.8 10.8 27.8% 31.7%

Content Creation 123.0 110.8 11.0% 14.0%

EMEA

Strong revenue growth driven by channel inventory
normalising despite difficult retail background with
high profile insolvencies

1 OCC (organic constant currency growth). This is calculated by comparing FY25 revenue to FY24 revenue adjusted for FY25 exchange
rates and the impact of acquisitions.

Content Creation FY25 Content Creation FY24

APAC

A stellar year of growth, driven by channel inventory
back to normal KPls, consistent end user demand and
investment in Japan

O Americas O evea (O APAC

Results for the 12 months ended 31 August 2025




Content Creation
Direct to customer channel

Brands

= Strong double digit growth across all brands

= ADAM and Sonnox successfully transitioned to Group’s unified
ecommerce solution

= Focusrite and Novation focussed on customer acquisition and
exclusive product offerings

Regions

= Growth across all regions

= Enhanced marketing drove growth in all regions, supporting
industry wide transition to online purchasing

= APAC growth particularly strong with increased awareness

Platform

= Continuous user experience (UX) enhancements delivering
improved conversion rates

= Expanded payment options increasing ease of purchase

= Selective expansion into third party market places

Scarlett

eCommerce revenue: 8% of 37%
Content Creation sales

Focusrite pic

52%
growth

H1 FY23 H2 FY23 H1 FY24 H2 FY24 H1 FY25 H2 FY25

Clarett+

Explore our range of products

- B —— — g B

ISA

OctoPre Red RedNet Vocaster Refurbished

Results for the 12 months ended 31 August 2025



Content Creation Focusrite pic
Market normalising following 3 years of decline

= US market data is the only widely available source for our industry (US Music Trades census)
— US Sales down 0.6% in FY25 for Recording products (-6.8% FY24)
— US sales down 1.9% in FY25 for Electronic Musical Instruments (-5.9% FY24)

= QOverall market demand is down, impacted by destocking across the channels as bricks and mortar retailers suffer - Sam Ash
chain in the US closed in May 2024

Recording products Electronic Musical Instruments Quarterly US retail sales growth
900 350 Recording Products e[ |ectronic Music Products
800 -5.4% 6.0%

-6.8% -0.6% 300 -5.4%

-5.9% -1.9% 4.0%

700

250 2.0%
600
0.0%
500 200
-2.0%
400
150 -4.0%
300
100 -6.0%
200 809
100 50
-10.0%
o~ ™ ™ ™ ™ < < < < o) Te) o)
- N o~ o~ ~N SN N N I N N o~ I
FY19 FY20 FY21 FY22 FY23 FY24 FY25 FY19 FY20 FY21 FY22 FY23 FY24 FY25 b © S & b © 5 & b © 5 &
&) = - %) e} = - wn a) = = wn

1Source: US Music Trades quarterly retail sales data adjusted for eCommerce sales Results for the 12 months ended 31 August 2025



Content Creation Focusrite pic
Underlying demand remains strong

End user registrations holding steady on prior year * Despite ongoing weakness in
the market, end user demand

for our Scarlett range has
All product registrations by month remained strong

= End user registrations for
FY25 are broadly in line with
the prior year

= Maintaining a lower price
point Gen 3 entry level
Scarlett has ensured that
Focusrite has taken market
share from lower cost
competitors

Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug

Results for the 12 months ended 31 August 2025



Content Creation
Maintaining a market leading position

We have outperformed our category across multiple distributors

th.-mann Sweetwater

M
Thomann Sweetwater
(large EU online retailer) (large US online retailer)
Regularly top performer in Top rankings and customer
audio interface and monitor feedback scoresin numerous
categories categories

Top Sellers Audio Interfaces

afnason

Amazon

Best seller/recommended
categories

=y
) 8.6 6.6 ¢

“Arguably the best
audio interface ever
made!”

Jodddodke By far the best moniter speakers money can buy

Reviewed in the United Kingdom on 3 August 2025

Colour Name: Black  Verified Purchase

OMG!! You can't believe the sound that comes out of these small boxes. Highs, mids, and bass are
incredible.

Can't recommend them highly enough.

Focusrite pic

= Qur products are consistently
shown in the top 5 most
popular products in our
category across main resellers

= Industry leading Trustpilot

reviews and NPS scores
(FY25 NPS: 70)

Results for the 12 months ended 31 August 2025
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Audio Reproduction Focusrite pic

o 00111100

© Martin Audio, Linea

é@f i (=P Research, Optimal

Audio, TiMax,
Live events 14 new product Install System OutBoard and panLab
Continued expansion with introductions Solutions FY25 £m
more festivals turning to Most notably Martin Audio's Combining sales efforts in the 45 9
Martin Audio systems than new Blackline Q - building on US to allow TiMax and Linea o
ever before. Controlling 25 years of brand heritage Research to be attached to
offsite noise challenges with a adding key USP’s and our first Martin Audio as a complete FY24 £fm O
premium audience column offerings solution delivers growth in the 47 7
experience US °
FY25/24 L[]
FY Revenue £m Reported Growth
-3.8%
FY25/24 O

OCC' growth

20.4 | -3.2%

1 OCC (organic constant currency growth).
This is calculated by comparing FY25 revenue

FY21 FY22 FY23 to FY24 revenue adjusted for FY25 exchange

rates and the impact of acquisitions.

Results for the 12 months ended 31 August 2025




Audio Reproduction
Regional revenue performance

Growth in US despite challenging market

= US growth supported by increased stock availability

= EMEA performing ahead of the market

= Challenging market in China masking positive
performance in Rest of Asia

Martin Audio for US College
Basketball Arena.

Martin Audio ensures
another DJ Mag top 100 club
in Vietnam

‘ P T e
N o . o
= i A ! Sy
n —_—— = Vou

Leed's UTD returns to Premier
League with Martin Audio
S

TiMax and Martin Audio
breaks new ground with
orchestral spatial imaging on
a stereo festival PA

Focusrite pic

FY25 FY25

FY25 FY24 Reported ocC!

Audio Reproduction £m fm growth % growth %
Americas 13.5 13.3 1.1% 4.6%
EMEA 18.6 19.4 -4.0% -5.2%
APAC 13.8 15.0 -8.0% -7.3%
Division Revenue 45.9 47.7 -3.8% -3.2%

1 OCC (organic constant currency growth). This is calculated by comparing FY25 revenue to FY24 revenue adjusted for
FY25 exchange rates and the impact of acquisitions.

Audio Reproduction FY25 Audio Reproduction FY24

O Americas Oevea (O APAC

Results for the 12 months ended 31 August 2025



Audio Reproduction Focusrite pic
Expanded product range opening opportunities in a difficult market

Challenging market conditions Extended portfolio supporting strong orders

" Key industry OEM suppliers reporting 8%-10% global = Market success with cross brand solution selling -
decline following normalisation from post COVID boost . .
sales teams reorganised to support entire range,
= Challenging market in China due to shift to “home bars” using TiMax to support Martin offerings

as disposable incomes are depressed
- Despite softening market long term market growth = Continued success in new markets (stadia), alongside

secure with total addressable market of £3.6 billion established markets (clubs and festivals)

As incomes shrink, Beijing's nightlife shifts behind

closed doors Martin Audio at Brockwell Distillery Il goes spatial with Linea Research new

China's economic slowdown is reshaping its nightlife, as middie-class professionals abandon upscale bars for low-cost, Park- South Facing Festival Martin Audio distributor in India
. <o R 3 .

unlicensed home speakeasies hidden inside city apartments

TiMax new distributor in
Germany

Linea Research new
distributor in lreland

Linea Research new
distributorin South Africa

177 LINEA
{ RESEARCH {

A
\ N

Results for the 12 months ended 31 August 2025
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Our growth strategy Focusrite pic

C
* Great Place to Work

7 Focus on providing development at all levels across the organisation with
improved channels for feedback

Regular engagement survey feedback and action plans

bl Core Customer Base

Investing in R&D to continue to deliver innovative market leading solutions
/ which expand our product range

37 new products and 92 updates delivered in the fiscal year

New Markets

Investment in Japan has opened new resellers and markets for our

[> products, resulting in strong revenue growth

Collaboration efforts with Sonnox and 3rd party partners hasincreased
product awareness and resulted in an increase in paying customers

e ot
MLLUES Lifetime Value for Customers
\{\ Continued refinement of our on boarding journeys and 24/7 “follow

the sun” support has resulted in continued industry leading NPS

Scores.
Results for the 12 months ended 31 August 2025




Strategy Focusrite pic
Investing in Innovation to drive sales

R&D innovation centres in each of our brands New products and real time upgrades

Internally capitalised R&D £m FY 2024

5

FY 2025

37 | 92

content
releases

new software
products updates

H1 FY23 H2 FY23 H1 FY24 H2 Fy24 H1 FY25 H2 FY25

= 3 year Group technology roadmap aligned = Engineering teams using Al
across brands tools to drive efficiency
= Qversight through Group CEO = Further new products planned

for next six months
Results for the 12 months ended 31 August 2025



New products shipped within period Focusrite pic

Content Creation Audio Reproduction

.HTTTHH:

E—*—“:::f ?;

Results for the 12 months ended 31 August 2025



The impact of Al Focusrite pic

Al is both a risk and opportunity to the market and in our own processes

= Al can generate music - Spotify removed Did drum machines kill off drummers? We asked Al...
over 75 million “spammy tracks” 4 AlOverview

= The process and experience of creating No, drum machines did not kill drummers; they are a new musical tool that can
music Is Important to users empower drummers by expanding their creative possibilities and creating sounds that
An Al-generated band got 1m plays on human drummers alorte‘cannot. While they can replace humans in saf'ne situations,
Spotify. Now music insiders say listeners especially for cost-efficiency, drummers aren't endangered and continue to evolve
should be warned alongside the technology. Listeners also crave the subtle imperfections and expressive

e STl e i quality of a live human performance that machines cannot replicate.

their music, images and backstory were created by Al

= Al enables people use our products to enhance their work
music eg allowing a singer/songwriter to add a drum track
or supporting their own original work.

= |ndustry data shows many users are using Al to work with
our instruments and products, making it easier for
creatorsto deliver original content

= QOur engineering teams are already using Claude Al
engine to deliver efficiencies in product development

Results for the 12 months ended 31 August 2025

© Al-generated image of Al-generated band the Velvet Sundown playing Al-generated music.
Illustration: Velvet Sundown



Future growth expectations Focusrite pic

Overall growth

= Both our divisions operate in growing 3
assumptions

Increased
Market
Penetration

Incremental
New Products

Acquisition
Pipeline

@4 L

markets - growth in line with GDP +

Audio Reproduction currently normalising
and expected slight decline for next 12
months

Focusrite brands to maintain dominant
market share

Other brands have opportunities for further
penetration especially in the US

All brands have plans to extend their range
of products with incremental new
developments

Acquiring product and technology
adjacencies which can add scale to the
Group

Results for the 12 months ended 31 August 2025

= Mid to high single

digit organic growth
for the Group over
the medium term

Market growth flat in
short term with Audio

Reproduction
offsetting Content
Creation

Platform
development
underway for
accelerated launches
in 18 months+
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Current trading and outlook Focusrite plc

[ ]

Current Trading

Content Creation: Market and channel inventory have stabilised in EMEA and
APAC. Uncertainty remains in the US with tariffs and inflationary impacts, but
global market share and end user registrations continue to be strong

Audio Reproduction: Market normalizing after a period of higher demand post
COVID, but the Group's expanded portfolio of offerings and continued
investment in demand generation expected to offset this continued dynamic

D D

Revenue: An ongoing challenging market in Content Creation with Audio
Reproduction flattening

Gross margins: Margin broadly flat on the prior year with tariff impacts in the US
offset by improvements in other regions

Overheads: Cost reduction actions taken to offset inflation and investment to
support growth with costs broadly stable

Cash flow: Reduction of the debt an ongoing focus across next 12 months with
slight seasonal outflow expected to February

Results for the 12 months ended 31 August 2025
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Leveraging the Group portfolio in a normalising
market

Sales growth supported by brands working together to deliver
innovation and integrated marketing

Routes to market driving growth

D2C for Content Creation continues on strong growth curve,
investment in Japan is driving sales in APAC. Audio
Reproduction sales teams unified regionally to cover the entire
portfolio

Cost reduction actions taken
Cost base stabilised to support future growth

Continued investment in innovation
37 new products across 13 brands with plans for
further incremental new products

Results for the 12 months ended 31 August 2025
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Year end change
Feb 25 Aug 25 Feb 26

6 months

Publication of unaudited interim results for the six months
ended 28 February 2025 - by 31 May 2025

12 months

Publication of unaudited interim results for the 12 months
ended 31 August 2025 - by 30 November 2025

18 months

Publication of audited accounts for the 18 month period ended
28 February 2026 - around end of June 2026

Focusrite pic

Accounting reference date
moving from August to
February

= Better align to industry cycles,
especially around the key
holiday season sales

= Next audited results for the 18
months to February 2026.

= The Group will provide
appropriate pro forma
information to aid analyst
modelling.

Results for the 12 months ended 31 August 2025



Income statement: 12 months ended February Focusrite pic

6m to 6é6m to 6é6m to 6m to 6m to 12m to 12 to

Aug 23 Feb 24 Aug 24 Feb 25 Aug 25 Feb 24 Feb 25

£m £m £m £m £m £m £m

Revenue 92.2 76.9 81.6 80.9 88.0 169.1 162.5
Cost of sales (48.0) (41.7) (46.3) (45.4) (48.4) (89.7) (91.7)
Gross profit 44.2 35.2 35.3 35.5 39.6 79.4 70.8
Administrative expenses (23.7) (23.1) (22.2) (25.1) (25.3) (46.8) (47.3)
Adjusted EBITDA 20.5 12.1 13.1 10.4 14.3 32.6 23.5
Depreciation and amortisation (4.2) (4.6) (4.0) (4.7) (4.6) (8.8) (8.7)
Adjusted Operating profit 16.3 7.5 9.1 5.7 9.7 23.8 14.8
Adjusting items (3.4) (2.8) (8.1) (2.7) (3.2) (6.2) (10.8)
Operating profit 12.9 4.7 1.0 3.0 6.5 17.6 4.0
Net financing charge (1.0) (1.3) (1.9) (0.9) (1.8) (2.3) (2.8)
Profit before tax 11.9 3.4 (0.9) 2.1 4.7 15.3 1.2
Tax (2.5) (0.9) 1.0 (0.3) (1.1) (3.4) 0.7
Profit after tax 9.4 2.5 0.1 1.8 3.6 11.9 1.9
Gross Margin % 48.0% 45.8% 43.2% 43.9% 44.7% 47.0% 43.6%
Adjusted EBITDA as % of sales 22.2% 15.7% 16.1% 12.9% 16.1% 19.3% 14.5%

1 Defined as Adjusted Operating profit excluding depreciation and amortisation.
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Our market Focusrite pic
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Foreign exchange

FY25 FY24
Exchange Rates £m £m
Average
USS$:£ 1.30 1.26
€:.f 1.19 1.18
Year end rate
USS$:£ 1.35 1.31
€:f 1.15 1.19

Focusrite pic

Natural hedge for USD
= US and ROW revenue.

= Total c50% of revenue but
almost all cost of sales so
minor impact overall

Euro hedged

= ¢75% of major Euro flows
hedged for year

= 50% for the following year
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Disclaimer

The contents of this document (the "Presentation”) and any securities of Focusrite plc (the “Company”)
referred to in this Presentation have not been approved by an authorised person within the meaning of
the Financial Services and Markets Act 2000 (“FSMA”"), as amended. This Presentation is provided for
information and convenience purposes only. This Presentation does not constitute, and must not be
construed as, an offer or invitation, or any solicitation of an offer or invitation, to sell or subscribe for or
purchase, any securities in the Company in any jurisdiction, or to adopt any investment strategy. The
information in this Presentation does not constitute investment, accounting, tax, credit, or legal advice.

Neither the Presentation, nor any part of it nor anything contained or referred to in it, nor the fact of its
distribution, should form the basis of or be relied on in any way as an inducement in relation to a
decision to purchase or subscribe for or enter into any contract or make any other commitment
whatsoever in relation to any such securities. Any reliance on all or any part of this Presentation for the
purpose of engaging in any investment activity may expose an individual or organisation to a
significant risk of losing all of their investment. Without prejudice to the above: (a) neither the
Company nor any other member of the Company's Group or persons acting on their behalf shall
otherwise have any liability whatsoever for loss howsoever arising, directly or indirectly, from use of the
information contained within this Presentation; (b) neither the Company nor any other member of the
Company's Group or persons acting on their behalf makes any representation or warranty, express or
implied, as to the accuracy, completeness, or fairness of the information or opinions contained within
this Presentation and no responsibility or liability is accepted by any of them for any such information
or opinions, in particular, no representation or warranty is given as to the achievement or
reasonableness of any targets, estimates or forecasts contained in this Presentation; and (c) no reliance
may be placed upon the information contained within this document to the extent that such
information is subsequently updated by or on behalf of the Company and nothing in this Presentation
is or should be relied on as an undertaking or representation as to the future.

The information provided in this Presentation is not warranted as to completeness or accuracy and is
subject to change without notice. Recipients viewing this Presentation after its date are advised that
there may have been events that occurred subsequent to such date that could have a material adverse
effect on the information set forth in the Presentation, including any financial information of the
Company.

Focusrite pic

In particular, certain statements in this Presentation may constitute forward-looking statements and
involve projections, budgets, estimates, or other similar forward-looking projections, within the
meaning of the safe harbor provisions of the United States Private Securities Litigation Reform Act of
1995 "forward-looking statements”. Such statements are generally identifiable by terminology used
such as "projection,” “forecast,” "assume,” “plan,” "estimate,” “predict,” “anticipate,” "budget,” or other
similar words. The achievement of certain results or other expectations contained in such forward-
looking statements involves known and unknown risks, uncertainties and other factors which may
cause the actual results, performance or achievements described to be materially different from any
future results, performance or achievements expressed or implied by such forward-looking statements.
No assurance can be given that any future results discussed in this Presentation will be achieved, and
actual results may differ materially from the expectations and forecasts described in this Presentation.
All projections, forecasts, assumptions, expressions of opinion, estimates and other forward-looking
statements are expressly qualified in their entirety by the cautionary statements set forth in this
Presentation and there is no plan or agreement to issue any updates or revisions to those forward-
looking statements if or when the expectations, or events, conditions or circumstances on which such
statements are based, occur. No assurance can be given that any future results discussed in this
Presentation will be achieved, and actual results may differ materially from the expectations and
forecasts described in this Presentation. All projections, forecasts, assumptions, expressions of opinion,
estimates and other forward-looking statements are expressly qualified in their entirety by the
cautionary statements set forth in this Presentation and there is no plan or agreement to issue any
updates or revisions to those forward-looking statements if or when the expectations, or events,
conditions or circumstances on which such statements are based, occur.

" "

The distribution of this Presentation in certain jurisdictions may be restricted by law and persons into
whose possession this Presentation comes should inform themselves about and observe such
restrictions.

The Company prepares its financial statements in accordance with International Financial Reporting
Standards, as adopted for use in the European Union, which differ in some respects from United States
generally accepted accounting principles. Accordingly, the financial information and financial
statements included in this Presentation may not be comparable to the financial statements of United
States companies.
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